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Let’s talk 
about 
Norway



Innovasjon 
Norge

Vi er Norges offisielle organisasjon for eksport og 

investeringsfremme. 
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Øke norsk 
eksport* med 
50% innen 2030

*uten olje og gass
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Hva er nation 
branding?



Nation branding is the
process by which a country
creates a distinct brand
positioning

Definisjon

in the minds of its citizens,
global customer and among
international stakeholders.

Jean-Noël Kapferer



Dansk design

Sveitsiske klokker

Italiensk mote

Columbiansk kaffe

Fransk vin

Tyske biler



Jean-Noël Kapferer

“While the brand France can justify automobiles
in the 100 price index, everyone thinks it is normal
to pay 115 for a German car.”

Differanse i 
betalings-
villighet

115

Pris indeks

Tyske biler

100
Franske biler

•



+20%
Gjennomsnittlig betalingsvillighet på sveitsiske 
klokker sammenlignet med tilsvarende klokker. 
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Nasjonale 
eksport-
satsninger

                  

                           

       

      Havvind Grønn Maritim

Vareproduksjon og design

Helseteknologi

Bærekraftig turisme



” Vi har både gode enkelt-
spillere og konkurranse-
fortrinn, men for å hevde oss i 
verdenstoppen må alle spille 
på lag. Det er det vår nasjonale 
eksportsatsning handler om” 

Jan Christian Vestre 

Sterkere 
sammen

© NTB
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Strategi
og planer per 
satsning



Suksess-
kriterier

Tydelig mål og leveranser

Strukturkapital

Gjenbruk av innsikt og 

fakta

Prosess med fokus på 

forankring og forbedring

Health and life 

science brand 

position

Position Personality Brand conceptValuesProm ises

Position

Pioneer ing sust ainable healt h solut ions – 
t ogether !

Position statem ent:

N orw ay's healt h and lif e science indust ry is 
a dynam ic force in sust ainable innovat ion, 

leveraging except ional research t o pioneer  

advanced biopharm a, m edtech, and digit al 

healt h solut ions. 

W it h a st rong t rack record of  at t ract ing 

int ernat ional investors, our  indust ry is not  

just  com pet it ive, it  can play a key role in 

shaping t he fut ure of  global healt hcare.

W or ld-leading pioneer  and t rusted 
business par t ner  in greentech and 
sust ainabilit y

Bold

Invit ing
Authent ic 

W e collaborat e

W e dare 
W e pioneer

St ronger  t oget her

W hat w e offer...

• Technological vanguard: Groundbreaking 

m et hods and t echnologies, w it h st rengths in 

AI, ult rasound, im m uno-oncology, ant ibodies, 

cell and gene t herapy, nanotechnology, 

radiopharm aceut icals, and in vivo and in vit ro 

diagnost ics.

• Collaboration in an ecosystem  of innovation: 

Close collaborat ion betw een public 

aut hor it ies, researchers, investors, com panies 

and ent repreneurs.

• Cutting-edge digital solutions: Digit al healt h  

solut ions for  diagnosis, prevent ion and 

t reatm ent  in a clinical set t ing and at  hom e.

• Prem ier clinical research hub: An opt im al 

set t ing for  clinical t r ials, w it h w or ld-class 

inf rast ructure and m edical research.

• Outstanding health data: M ult iple regist r ies 

w it h unique healt h data collected over  

decades.

• Sustainable production pow erhouse: Clean 

energy, abundant  clean w at er , advanced 

t echnology and ef fect ive recycling ensure 

reliable, sustainable product ion of  h igh-qualit y 

m edical product s and com ponent s.

W here w e com e from ...

• Provider of excellent healthcare: A 

publicly funded universal healt hcare 

syst em , high-qualit y services, very 

high healt hcare spending per  capit a, 

and a t ransparent  healt hcare 

landscape.

• Pioneer in digitalisation: One of  t he 

m ost  highly digit alised societ ies in 

t he w or ld. 

• Patient-centric developm ent: 

Em phasis on precision m edicine and 

pat ient  involvem ent  and 

par t icipat ion.

• Pioneer in m edical oncology: 

Groundbreaking research in cancer  

vaccinat ion, diagnosis, prevent ion 

and t reat m ent . Focus on qualit y of  

lif e and af t er-t reatm ent .

• Trailblazer in personalised 

m edicine: A hist ory of  research and 

innovat ion in m edical im aging and 

radiopharm aceut icals.

W ho w e are.... (N orw ay’s USPs)

• Stable and transparent governance: 

Com m it t ed t o m aintaining high ESG 

st andards and a cult ure of  t ransparency 

and accountabilit y.

• Tripartite m odel of cooperation: 

Ef fect ive cooperat ion betw een t he 

par t ies in w orking life, an inclusive 

cult ure and f lat  h ierarchies.

• Innovative w orkforce: A highly skilled 

w orkforce and a t rustw or t hy, 

collaborat ive and egalit ar ian indust r ial 

environm ent .

• Equality and opportunity: Com m it t ed t o 

equit y, of fer ing universal healt hcare and 

educat ion for  all, along w it h a good w ork-

life balance and gender equalit y. 

• N ational resilience: Consist ent ly 

recognised as one of  t he w or ld’s m ost  

resilient  count r ies, exem plif ying stabilit y 

and adaptabilit y in t he face of  global 

challenges.

A count ry pow ered by nature

Standards and qualit y nor t h of  t he ordinary 
A societ y built  on equal oppor t unit ies 

N ORW AY BRAN D PLATFORM

Industry 
narrative*

N orw ay has a com pet it ive healt h indust ry w it h 

out standing research environm ents and unique healt h 

data. 

The governm ent  invest s heavily in w or ld-class 

inf rast ructure and healt h is a pr ior it y expor t  indust ry. 

Universal healt hcare and a highly digit alised societ y 

enable state-of -t he-ar t  digit al healt h solut ions and clin ical 

t r ials.

N orw ay is a pioneer  in m edical ult rasound, cancer  

t herapies and precision m edicine. 

N orw ay of fers a st rong ecosystem  of  clusters and 

incubat ors and a pool of  prom ising ear ly-st age com panies.

Eco-f r iendly product ion, w it h renew able energy, cir cular  

processes and autom at ion, m ake sustainable healt h 

solut ions possible.

*Based on hero f ilm manuscript

Pioneering sustainable health 

solutions – together!

KEY M ESSAGE # 1 KEY M ESSAGE # 2

KEY M ESSAGE # 3 KEY M ESSAGE # 4

Innovative healthcare ecosystem : M erging 

N orw ay's com pet it ive healt h indust ry, 

out st anding research, and unique data 

resources w it h  a st rong net w ork of  clust ers 

and incubat ors t o f uel innovat ion in  m edical 

t echnologies and pharm aceut icals.

Governm ent-supported infrastructure: 

Em phasising t he st rat egic invest m ent s by t he 

governm ent  in creat ing w or ld-class 

in f rast ruct ure, m aking healt h  a pr ior it y expor t  

indust ry and suppor t ing t he grow t h of  ear ly-

st age com panies.

Digitalisation and precision m edicine: 

Show casing how  N orw ay’s un iversal 

healt hcare system  and digit alisat ion 

capabilit ies enable st at e-of -t he-ar t  solut ions 

in  digit al healt h, clin ical t r ials, precision 

m edicine, and cancer  t herapies.

Sustainable and eco-friendly production: 

Highlight ing t he use of  renew able energy, 

cir cular  processes, and aut om at ion t o f ost er  

eco-f r iendly product ion pract ices t hat  

suppor t  sust ainable healt h solut ions.

N orw ay’s health and life science brand foundation

Message
house



SOME/
KAMPANJER/SØK/

NYHETSBREV

MERKEVARE-
PORTAL

BRAND CENTER/
TOOLKITS

NASJONALT MERKEVARE 
PROGRAM

MESSER OG
DELEGASJONER

OPPHAVS-MERKE

KOMPETANSE-
MODULER

“A strong brand is a
major competitive
advantage for both
companies and
countries”

Jean-Noël Kapferer

Let’s talk about Norway!

Nasjonalt 
merkevare-
program







BusinessNorway.com



Made in Norway
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Norsk opphav, 
ansvarlighet og 
bærekraft
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Læring
Involvering
Testing
Samarbeid

•



Beste praksis – intervjuer og research

Suksesskriterier og retningslinjer (whitepaper)

Dybdesamtaler - næringsliv og bransjeorg.

Strategisk retning og design

Strategi varemerkeregistrering

Digital platform – flere faser

Business case

Kriterier for bruk og lisensavgift

Lanseringsstrategi og plan

Pilotfase med utvalgte bedrifter

....og mye mye mer☺



Pilotfase

23 bedrifter
-
Kriterier for bruk
Nivå på lisensavgift
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Merket i 
bruk

Produkter
Emballasje/pakning
Markedsføring
Digitale flater
Presentasjoner
osv.
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Vakker natur
Ren energi
Bærekraft
Ansvarlighet
Pionerånd
Høyt utdanningsnivå
Like muligheter
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Vil du vite mer 
eller melde 
interesse?



Tusen takk
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