Let’s talk
about
Norway




Innovasjon
Norge

Vi er Norges offisielle organisasjon for eksport og
investeringsfremme.
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Hva er nation
branding?



Definisjon

Nation branding is the
process by which a country

creates a distinct brand
positioning
in the minds of its citizens,

global customer and among
international stakeholders.

Jean-Noél Kapferer




Dansk design

Fransk in

Sveitsiske klokker
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Pris indeks

Tyske biler

115

Differanse i
betalings-
villighet

Franske biler “While the brand France can justify automobiles
in the 100 price index, everyone thinks it is normal

1 OO to pay 115 for a German car.”

Jean-Noél Kapferer
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+20%

Gjennomsnittlig betalingsvillighet pa sveitsiske
klokker sammenlignet med tilsvarende klokker.

PATEK PHILIPPE
GENEVE
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HELE NORGE
a EKSPORTERER
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Nasjonale
eksport-
satsninger
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Havvind

s

Beaerekraftig turisme

Grgnn Maritim

Vareproduksjon og design

=
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” Vi har bade gode enkelt-
spillere og konkurranse-
fortrinn, men for a hevde oss i
verdenstoppen ma alle spille
pa lag. Det er det var nasjonale
eksportsatsning handler om”

Jan Christian Vestre
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Strategi
og planer per
satsning

it= Norway

TIMEFRAMES:

Align with key objectives
and adjust quarterly to
reflect evolving priorities

Key industry
marketing and
activity plan

CONTENT:

Key messages
Target groups
Activity plan

Highly consistent from year
to year. Only to be reviewed
every year to secure
relevance.

Key industry
branding and
comms foundation

Industry position
Value proposition
Key evidence
(differentiation)
Industry narrative
Value chain overview

Highly consistent
from year to year.

Norway’s brand platform
and overall channel strategy

Vision, mission, values,
personality, brand
position and — promises,
tagline and channel
strategy
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Suksess-
kriterier

Tydelig mal og leveranser
Strukturkapital

Gjenbruk av innsikt og
fakta

Prosess med fokus pa
forankring og forbedring

Norway

H Health and life
()] science brand
‘V‘ position

Position
Pioneering sustainable health solutions —
together!

Position statement:

Norway's health and life science industry is
adynamic force in sustainable innovation,

leveraging exceptional research to pioneer

advanced biopharma, medtech, and digital
health solutions.

With a strong track record of attracting
international investors, our industry is not
just competitive, it can play a key role in
shaping the future of global healthcare

Key evidence - delivering brand Norway promises (differentiation)

W hat we offer...

Technological vanguard: Groundbreaking
methods and technologies, with strengths in

Al, ultrasound, im m uno-oncology, antibodies,

W herewecome from...

Provider of excellent healthcare: A
publicly funded universal healthcare
system, high-quality services, very

cell and gene therapy,
radiopharm aceuticals, and in vivo and in vitro
diagnostics.

& inan of

Close collaboration between public
authorities, researchers, investors, com panies
and entrepreneurs

Cutting-edge digital solutions: Digital health
solutions for diagnosis, prevention and
treatment in a clinical setting and at home
Premier clinical research hub: An optimal
setting for clinical trials, with world-class
infrastructure and medic
Outstanding health data
with unique health data |
decades.

Sustainable production §
energy, abundant clean v

technology and effective
reliable, sustainable proc
medical products and co

NORWAY BRAND PLATFORM
Position

W orld-leading pioneer and trusted
business partner in greentech and
sustainability

Promises
A country powered by nature

Standards and quality north of the orc
Asociety built on equal opportunities

HE MNorway

high spending per capita,
and a transparent healthcare
landscape.

Pioneer in digitalisation: One of the
most highly digitalised societies in
the world

Patient-centric developm ent
Emphasis on precision medicine and
patient involvement and
participation.

Pioneer in medical oncology:

Groundbreaking research in cancer

Industry

Who we are.... (Norw ay’s USPs)

« Stable and transparent governance:
Committed to maintaining high ESG
standards and a culture of transparency
and accountability.

« Tripartite model of cooperation
Effective cooperation between the
parties in working life, an inclusive
culture and flat hierarchies.

« Innovative w orkforce: A highly skilled

workforce and a trustworthy,

collaborative and egalitarian industrial
environment

Equality and opportunity: Committed to

equity, offering universal healthcare and

education for all, along with a good work-

Norway has a competitive health industry with
outstanding research environments and unique health

data.

The government invests heavily in world-class
infrastructure and health is a priority export industry.

Universal healthcare and a highly digitalised society
enable state-of-the-art digital health solutions and clinical

trials.

Norway is a pioneer in medical ultrasound, cancer

therapies and precision medicine.

Nory
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HE Norway

Pioneering sustainable health

solutions - together!

KEY M ESSAGE #1

Innovative healthcare ecosystem: M erging
Norway's com petitive health industry,
outstanding research, and unique data
resources with a strong network of clusters
and incubators to fuel innovation in medical
technologies and pharmaceuticals.

KEY M ESSAGE #2

Government-supported infrastructure:
Emphasising the strategic investments by the
government in creating world-class
infrastructure, making health a priority export
industry and supporting the growth of early-
stage com panies.

KEY M ESSAGE #3

Digitalisation and precision m edicine:
Showcasing how Norway's universal
healthcare system and digitalisation
capabilities enable state-of-the-art solutions
in digital health, clinical trials, precision
medicine, and cancer therapies.

KEY MESSAGE #4

Sustainable and eco-friendly production
Highlighting the use of renewable energy,
circular processes, and automation to foster
eco-friendly production practices that
support sustainable health solutions.

Norw ay’s health and life science brand foundation

Innovasjon
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Nasjonalt
merkevare-
program
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Business Norway

MERKEVARE-
PORTAL

The home

of Norways
brand

Getstarted

BRAND CENTER/
TOOLKITS

| ey

SOME/
KAMPANJER/S@K/
NYHETSBREV
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NASJONALT MERKEVARE
PROGRAM

MADE IN

NORWAY

OPPHAVS-MERKE

-_![Vorwgv I

MESSER OG
DELEGASJONER

Let’s talk about Norway!

KOMPETANSE-
MODULER

q Innovasjon
[ | Norge



Business ='=N0l'wav Key industries ™ Investin Events Solutions For Norwegian businesses Q

.“§.

¢

Business Nor

Explore green and sustainable solutions and invEStment opportunities inNorway




= Norway

Q Search...

Kev industry
toolkits

The key industry toolkits include ready-to-
use slide decks, videos, illustrations, icons

Home

v

Brand story

v

Visual guidelines

Key industry toolkits

Offshore wind

Green maritime

Battery
Hydrogen and photos.
This is work in progress where these toolkitx are further developed and Eﬁ;‘ﬁ:\;‘:'“ﬂw
Templates > updated continously. We encourage the industry to enrich these tool -
boxes by sharing content they own user rights and rights to share with
Resources > third parties, such as images and videoes, so these can be made
available for use for a broader audience.
Media bank

Learn more about toolkits
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All events

Norway Pavilion at Seafood Processing Global

(SPG) Barcelona
Tue Apr 23 2024

Menu

Norway Pavilion at ReBuild Ukraine 2023

Tue Nov 14 2023

¥

Name
Surname

= Norway
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l - Business Norway

15,473 followers

i - B

Are you a Norwegian company working in the offshore wind
industry? Don't miss this opportunity to join the Norwegian
delegation to the WindEurope Annual Event in Cope

Home About Posts Jobs People

B Business Norway

15,607 followers

[

Norway at
WindEurope
Annual Event

25 - 27 April 2023
Copenhagen

Protechting

people
and planet
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Made in Norway






MADE IN
NORWAY
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Norsk opphav
ighetog @

ansvarl
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Laering
Involvering
Testing
Samarbeid

|




Beste praksis — intervjuer og research
Suksesskriterier og retningslinjer (whitepaper)

Dybdesamtaler - naeringsliv og bransjeorg.
Strategisk retning og design

Strategi varemerkeregistrering

Business case
Kriterier for bruk og lisensavgift

Lanseringsstrategi og plan

Digital platform — flere faser

GAGAORONONORORORONO,

Pilotfase med utvalgte bedrifter

== Norway ....0g mye mye mer©




Pilotfase

23 bedrifter

Kriterier for bruk
Niva pa lisensavgift

it= Norway

« Anna Utkilen



Merketi
bruk

Produkter
Emballasje/pakning
Markedsfgring
Digitale flater
Presentasjoner

osV.
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eller melde
inte resse? Vi ensker det norske

opphavsmerket velkommen!

N3& lanseres endelig et felles, beskyttet opphavsmerke for produkter og
lzsninger med opphav i Norge. Merket skal gke var konkurransekraft i det
internasjonale markedet.

Registrer interesse >

it= Norway " q
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Tusen takk
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